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Foreword 
 
October has been a month of both highs and lows for the Institute.  As you may have aleady seen, the IOE&IT is now 
officially recognised as a ‘Small Business Champion’ by the World Trade Organisation (WTO) and the International 
Chamber of Commerce (ICC). 

This follows the completion of the IOE&IT’s proposal to run  'The Open 
to Export International Business Awards’ – a competition encouraging 
MSMEs from anywhere in the world to take ownership of their 
international strategies by completing an ‘Export Action Plan’, using 
Open to Export’s (OTE) online planning tool.  
 
After a thrilling showcase final at the WTO Public Forum in Geneva - in 
which the year’s best ‘Export Action Planners’ pitched to an expert panel 
of judges for the chance to win a $5000 cash prize - Dytech Limited, a 
Zambian honey producer, were named as winners of the inaugural 

international competition. Read more about it later in this newsletter. 
 
Don’t forget that on 1st November we have our London World Trade Summit. We are delighted to have a fantastic 
line-up of speakers including Baroness Fairhead CBE, Minister of State for Trade and Export Promotion, and Louis 
Taylor, Chief Executive of UK Export Finance.  
 
Plus, IOE&IT member and Queen's Award for International Trade winner, Atom Brands, will be mixing up some 
cocktails for guests to try at the drinks reception after the event. If you haven’t already registered your place you can 
do so here. 
 
Looking even further ahead to 2019, we are pleased to announce the launch of seven new training courses: 
 

• Introduction to Export Licensing Controls 
 

• Customs Classification and Tariff Codes 
 

• Excise Duties and Procedures  
 
• VAT in International Trade 
 

• Understanding Rules of Origin, Free Trade Agreements & Export Preference 
 

• Dangerous Goods 
 

• Post Brexit Compliance & Documentation  
 
With the Brexit deadline fast approaching, firms must prepare now for the the challenges that it may bring. 
Upskilling your staff to meet the export challenge head on post-Brexit is a good place to start. Amid all the 
uncertainty around Brexit, it is clear that companies need to train their staff in the skills and processes involved in 
international trade. We’ll be announcing our full calendar of 2019 training dates soon.  
 

 
 
 
 
 
 

We are deeply saddened that Mike Josypenko, our much-loved Director of Special 
Projects, has passed away. 
 

Mike has been with the Institute of Export & International Trade since 2014, though he has 
been associated with international trade for a great deal longer, touching many peoples’ 
lives and helping many would-be exporters.  
 

His easy-to-understand and 'can do' attitude brought him friends and admirers from 
around the globe and, most importantly, his knowledge of world trade was second to 
none. His contribution to the Institute and to global trade will be remembered for a long 
time, and he will also be remembered fondly as a wonderful friend and colleague. 
 
He will be sorely missed by all who knew him. Our thoughts go out to his family. 

https://www.export.org.uk/events/EventDetails.aspx?id=1145764&group=
https://www.export.org.uk/page/ExportLicensingControls
https://www.export.org.uk/page/CustomsClassification
https://www.export.org.uk/page/Exciseduties
https://www.export.org.uk/page/InternationalVAT
https://www.export.org.uk/page/RulesOfOrigin
https://www.export.org.uk/page/DangerousGoods
https://www.export.org.uk/page/BrexitCompliance


Editorial 

UK service exports 
continue to grow 

Figures released yesterday (24 
October 2018) show services 
exports grew to £286 billion, 
increasing by 6.9% compared to the 
same time last year. 

Office for National Statistics (ONS) 
figures show demand for British 
services continues to grow, as 
exports swelled to £286 billion in 
the year to 2018 Q2. 

 

 

The data indicates UK service 
exports to the world rose by almost 
£19 billion – an increase of 6.9% 
compared to the same time last 
year. 

Figures released today (24 October 
2018) reflect an increase in exports 
to important trading partners 
including USA, Australia and South 
Korea. 

The latest services surplus in the 
year to 2018 Q2 has also reached a 
new high, increasing to £117 billion 
– up 11.3% on last year. Other main 
points from today’s release include: 

* Service exports to Non-EU 
countries have increased by 4.5% to 
£167 billion. A fast-growing 
contributor was South Korea where 
the total value of exports in services 
increased to £2.4 billion. 

* The USA remains the UK’s top 
services destination, with exports 

increasing to £59 billion, accounting 
for 20.6% of total exports. 

International Trade Secretary Dr 
Liam Fox MP said: 

"Today’s trade figures show 
demand for UK services overseas 
continues to soar. Overall services 
exports have risen to £286 billion – 
up 6.9% on this time last year, while 
the trade services surplus has also 
increased to £117 billion. 

"There is clear appetite for British 
services further afield, as the US 
and Far East offer some of the 
greatest growth prospects of the 
21st century. As we formulate an 
independent trade policy for the 
first time in more than 4 decades, 
my international economic 
department will continue to make 
sure British companies are not only 
seizing these opportunities, but also 
thriving from them." 

 

UK remains top in 
international financial 
services trade 
The UK has retained its position as 
the world's leading exporter of 
financial and related professional 
services. 
 
The financial services sector 
generated a trade surplus of $88 
billion (£68 billion) last year, more 
than the next three leading 
countries, the US, Switzerland and 
Luxembourg, combined: 
* US - $47 billion 
* Switzerland - $23 billion 
* Luxembourg - $17 billion 
 

 
 

When related professional services, 
such as legal, accounting and 
business advice, are added, the UK’s 
combined financial and related 
professional services trade surplus 
was around $107 billion (£83 
billion). 
 
The analysis released by TheCityUK, 
in its annual 'Key facts about the UK 
as an international financial centre' 
report, shows that about 44% of 
this trade surplus was generated by 
trade within the EU, 19% by the US 
and 3% by Japan and Switzerland 
respectively. 
 
Anjalika Bardalai, Chief Economist 
and Head of Research, TheCityUK, 
said: 
 
"The UK is not only a leading global 
financial centre, it is also Europe’s 
financial hub. While this will remain 
the case after the UK exits the EU 
next year, Brexit has reinforced the 
UK’s need to strengthen its trade 
and investment relationships with 
key nations beyond the EU, such as 
the US, Japan, Switzerland, China 
and India. 
 
“The UK currently has a clear 
competitive advantage in financial 
and related professional services 
and it is vital that this position is not 
inadvertently eroded. The 
government must be proactive in 
reinforcing the global attractiveness 
of the UK as a place to invest and 
do business.” 
 
Key facts in the report: 
 
* The UK is the world’s leading 
venue for foreign exchange trading, 
with 37% of global market share 
 
* More than twice as many euros 
are traded in the UK as in the 
Eurozone, and nearly twice as many 
US dollars are traded in the UK as in 
the US 
 
* The UK is the world leader in 
cross-border bank lending, with 
18% of global market share 



 
* The UK is the world leader in 
international debt securities, with 
13% global market share 
 
* UK banking sector assets are the 
largest in Europe: UK £8trn 
($10.8trn), France £7.5trn 
($10.1trn), Germany £6.8trn 
($9.2trn), Italy £3.3trn ($4.5trn) 
 
* The UK’s legal services sector is 
the largest in Europe and 2nd 
largest globally. The UK accounts for 
6.5% of global legal services fee 
revenue £659 ($849bn) 
 
* UK accounting services net 
exports were $2.5bn ($3.2bn) in 
2017 
 
* The UK insurance sector is the 
biggest in Europe and the 4th 
biggest in the world 
 
* At £2.5trn ($3.2trn), the value of 
international bonds in the UK is the 
largest in the world 
 
* UK assets under management are 
a record £9.1trn ($11.8trn) 
 

Yusen Logistics UK 
awarded national 
logistics contract for 
animal healthcare 
manufacturer Jurox 

IOE&IT Corporate Member, Yusen 
Logistics UK, has been awarded 
national warehousing and final mile 
distribution for animal healthcare 
specialist Jurox.  

Jurox, one of Australia’s leading 
animal pharmaceutical 
manufacturers, has selected Yusen 
Logistics to handle their entire UK 
portfolio.  In a strategic move to 
appoint one global logistics partner, 
Yusen Logistics now handle Jurox’s 
international cross border air 
freight, together with their 
complete outbound and inbound 

flows from Australia to worldwide 
destinations. 

With international markets 
including United Kingdom and 
Europe, New Zealand and North 
America, Jurox are a growing player 
within the animal healthcare 
industry.  Supported by their focus 
on developing a culture that values 
the very essence of the people 
committed globally to improving 
animal health. The most recent 
award to Yusen Logistics UK 
provides final mile delivery to 
Jurox’s customers across the UK 
and Ireland.  Temperature 
monitored storage and 
transportation to over 40 
destinations is handled through a 
dedicated healthcare facility, whilst 
strict KPIs ensure Jurox’s high 
quality service levels are always 
maintained. 

Frank Packman, General Manager – 
Healthcare for Yusen Logistics, 
commented: 

“Jurox is an innovative and dynamic 
company to work with.  Their 
commitment to customers is visible 
in everything they do, and this is 
reflected through our own high 
service levels.  We’re proud to be 
serving Jurox clients across the 
world and look forward to further 
developing our relationship 
together.”  

 

Northern Powerhouse 
Export Awards return 
for a third year 
The annual PD Ports Northern 
Powerhouse Export Awards in 
association with HSBC, The 
Department of International Trade 
and Chamber International, are 
back for a third year to recognise 
the North’s top exporters and 
celebrate achievements in 
international trade. 
 

The awards will take place on 
February 7 at the National Railway 
Museum in York and nominations 
will soon be open for the following 
categories: 
 
* E-commerce Exporter of the Year 
* Most Entrepreneurial Exporter of 
the Year 
* Micro Exporter of the Year 
(turnover less than £2m) 
* New to Export (business of any 
age exporting for less than 3 years) 
* Small Exporter of the Year 
(Turnover £2m - £10m) 
* Large Exporter of the year 
(Turnover +£10m) 
* Northern Powerhouse Export 
Team of the Year 
* High Growth Market Exporter of 
the Year 
* Emerging Markets Exporter of the 
Year 
* Overall Northern Powerhouse - 
Exporter of the Year 
 
Last year Manchester-
headquartered EDM Ltd was 
crowned exporter of the year, could 
it be your business this year? 
 
Nominations are now open, find 
out more here 
 

 
 
Kirsten Donkin, PD Ports’ Head of 
PR, marketing and communications: 
“As we enter our third year of the 
Northern Powerhouse Export 
Awards, in partnership with BQ, 
we’re looking forward to 
highlighting the fantastic businesses 
exporting from our region. 
 
“As one of the UK’s major port 
groups headquartered in the North 
East, the only continuous net 
exporting region in the UK, we see 
the critical importance export plays 
in the vital growth of the economy.  

https://www.northernexportawards.co.uk/
https://www.northernexportawards.co.uk/


“With an uncertain year ahead for 
the country and the necessity for us 
as an island nation to stay 
competitive as we trade overseas, 
there has never been a better time 
to showcase the North and 
celebrate the worthy exporting 
success. 
 
“The Northern Powerhouse export 
awards is a chance to profile the 
outstanding entrepreneurial 
exporting achievements from across 
the North whilst encouraging others 
to increase their export potential. 
They acknowledge the innovation, 
hard work and success of 
businesses large and small in 
reaching new global markets; 
emphasising their importance to 
the Northern and national 
economies.” 
 
Director general for exports, DIT, 
John Mahon, said: “Exports have 
helped propel the value of the 
Northern Powerhouse economy to 
£330bn - greater than the 
economies of Austria, Belgium or 
Norway. The market for high 
quality, innovative products and 
services from our great Northern 
businesses is international, and 
we’re delighted to see the success 
of our local companies being 
celebrated through the Northern 
Powerhouse Export Awards. 
 
“We recently launched our Export 
Strategy, which sets out how the 
government will support businesses 
of all sizes to make the most of the 
opportunities presented by markets 
around the world. However, it is 
just the start – in the months ahead 
DIT will lead the work across 
government to assess what more 
we can do to support the export 
performance of UK businesses.” 
 

UK Engineering SMEs 
Report Low Confidence 
and Flat Demand 
Sir Ronald Halstead, President of 
the Engineering Industries 
Association (a trade association 
member of the IOE&IT), recently 
attended a meeting with the Bank 
of England and fed back several key 
findings about the optimism of 
SMEs in engineering, following a 
survey the EIA conducted over the 
summer. 
 
UK and Export demand has 
remained flat since the last such 
survey was conducted in March, 
with overall growth remaining flat 
and business confidence slightly 
down. 
 
Of course, with uncertainty 
remaining around Brexit and rising 
fears around the impact of a hard 
Brexit on companies’ supply chains, 
these findings come as no real 
surprise. Indeed, the findings mirror 
other research surveys being 
conducted in other sectors – 
including our own Brexit and Export 
Optimism surveys earlier this year. 
 

 
 
Further, with investment from the 
Big 5 Banks stalling, SMEs are 
increasingly looking to live within 
their own cash flows – though 
alternative trade finance markets 
continue to expand. 
 
The survey also shows that the 
number of people in employment is 
approximately the same as it was 
when the survey was last conducted 
in March 2018, with the average 
increase in pay per employee in the 
0-2% region. 59% of respondents 

expected to increase their prices 
soon, compared to 52% in March. 
 
Companies continue to report skill 
shortages – something which could 
become a greater source of concern 
should the UK stop the freedom of 
labour movement from the EU. 
Skills shortages around exporting 
are a problem we at the Institute 
are indeed trying to solve through 
our qualifications, which are now 
accessible for free or at significantly 
reduced rates through the 
apprenticeship levy. 
 
Key findings: 
* Business Confidence is down 
slightly 
* Overall Growth is approximately 
the same 
* UK Demand is flat 
* Export demand is flat 
* The number of people employed 
is approximately the same 
* The average increase in pay per 
employee is still mainly in the 0-2% 
area 
* The living wage is affecting 
business in 24% of the survey 
compared to 26% last time 
* There are still skill shortages 
* 59% of survey expect to increase 
prices compared with 52% last time 
* Investment intentions are 
approximately the same as last time 
 
Selected comments from survey 
respondents 
 
“Brexit is key – if we are to leave, 
there has to be an ‘acceptable’ deal. 
A ‘no deal’ Brexit with create huge 
issues to the point of chaos!!” 
 
“Sad that the consequences of 
Brexit were NOT able to be 
foreseen and predicted and given to 
the people when the vote was held 
and led by the emotional verbal 
gestures of anti-immigrationists. 
50% of the people voted in the 
election and of those, 55% voted to 
leave, which meant 27% of the 
English population decided the 
future of the whole of the UK, in 
ignorance. The Government should 



have been robust and provided 
details of what would happen. 
Enough of them have got degrees 
without any meaning it seems. No 
overseas company wants to invest 
or be here in the uk (small letters) 
after Brexit, which is showing now, 
big time. Costs will escalate to 
everyone with imported goods and 
the abilities lost in the past to 
create so many things ourselves and 
mutual understandings and 
advantages or EU Liaisons of joint 
ventures, lost. I could go on and 
on.” 
 
“We consider the EU ruling on 
holiday pay is a bad move for UK 
business and the sooner it reverts 
back to as it was the better it will be 
for both workers and 
management.” 
 
“We are trying alternative sources 
of finance to fund growth of our US 
subsidiary.” 
 
“As with all business it is a matter of 
looking for the opportunity and not 
sitting and waiting. As a 
manufacturing company of its own 
products you have to keep looking 
forward and to find your new 
customer base. We are sure that 
the next 2 or 3 years will be bumpy 
but we have to try and flatten that 
bumpy ride with innovation and 
resourcefulness.” 
 
“UK demand is lower than previous 
year. Export demand is about the 
same. Wages are rising by more 
than official inflation figure due to 
skill shortage in certain disciplines.” 
 
“I am asked on increasing occasions 
how Brexit will affect our business. 
Until we know what Brexit 
agreements are made, how can we 
assess the impact? We can run 

scenarios but only based on 
estimates and judgement.” 
 
“Very concerned over Brexit and 
the strength of the £.” 
 
“Recent interest increases have not 
and will not realise any benefits. 
GBP Sterling remains weak. Overall 
data concerning employment is 
strong however there will be no 
wage inflation. The MPC has 
misunderstood the situation and 
may well need to reverse their 
decision.  This may signal that they 
actually do know what they are 
talking about. The recent interest 
rate increase was wholly 
unnecessary.” 
 
“Uncertainty over Brexit remains a 
key concern.” 
 
“Brexit uncertainty has triggered 
contingency plans with part of the 
UK production moving to Spain.” 
 

New online tool to help 
tackle bribery and 
corruption 

Transparency International UK has 
launched a new online tool, 
designed to provide businesses with 
practical and in-depth guidance on 
tackling bribery and corruption. 

The new Global Anti-Bribery 
Guidance draws on the expertise of 
leading compliance and legal 
experts over the course of eight 
years, the free-to-use resource is 
available for businesses seeking 
international best practice. The tool 

is now available at 
www.antibriberyguidance.org  

 

Powerful anti-bribery legislation has 
helped to create a demanding 
international baseline in anti-
bribery compliance.  New legislation 
such as Argentina’s new corporate 
liability statute (2017), Sapin II in 
France (2016) and Brazil’s Clean 
Company Act (2014), are spreading 
the net wider than even the US 
FCPA and the UK Bribery Act. There 
is accordingly a greater need for 
multinational companies to adopt 
global standards which are 
consistent across all their 
operations in order to allow them 
to operate legally and ethically 
around the world. 

The tool can be used to allow any 
company to benchmark their own 
approach to tackling bribery against 
Transparency International’s 
recommendations and can be used 
by businesses at all stages of the 
development or improvement of 
their anti-bribery program. 

As recent scandals have shown, 
even highly respected companies 
can be revealed to be relying on 
bribery and corruption to conduct 
their business. It’s almost inevitable 
that strengthening either the 
culture, governance or anti-bribery 
program within these companies 
would have prevented such 
incidents or at least provided an 
early warning. 

 
  

http://www.antibriberyguidance.org/


 
 

International Trade Events    
Our roundup of what’s on in the coming months. 

 

 
 
 
NOVEMBER 
 
Institute of Export London World Trade Summit – 1 November 2018, London 
 

Chatham House Global Trade Conference – 1 November 2018, London 
 
ScotExport 2018 – 6 November 2018, Glasgow 
 
Going Global Live – 14 & 15 November 2018, London 
 
ICC Trade & Supply Chain Finance Conference – 15 November 2018, London 
 
Caribbean Food & Drink Conference – 19 November 2018, London 
 
Coventry World Trade Summit - 21 November 2018 
 
 
DECEMBER 
 

11th Advanced Conference on Customs Compliance with HMRC – 4 & 5 
December 2018 

https://www.export.org.uk/events/EventDetails.aspx?id=1145764&group=
https://www.export.org.uk/events/EventDetails.aspx?id=1120178&group=
http://www.export.scot/
http://www.goinggloballive.co.uk/
https://iccwbo.uk/collections/events/products/icc-united-kingdom-annual-trade-finance-conference
https://www.export.org.uk/events/EventDetails.aspx?id=1125310&group=
https://www.export.org.uk/events/EventDetails.aspx?id=1072444&group=
https://www.export.org.uk/events/EventDetails.aspxhttps:/www.export.org.uk/events/EventDetails.aspx?id=1130284&group=?id=1130284&group=
https://www.export.org.uk/events/EventDetails.aspxhttps:/www.export.org.uk/events/EventDetails.aspx?id=1130284&group=?id=1130284&group=


  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

https://iccwbo.uk/


The Institute of Export & International Trade is a ‘WTO-ICC Small 
Business Champion’  

 
The Institute of Export & International Trade is now officially recognised as a ‘Small Business Champion’ by the 
World Trade Organisation (WTO) and the International Chamber of Commerce (ICC). This follows the completion of 
the IOE&IT’s proposal to run 'The Open to Export 
International Business Awards’ – a competition 
encouraging MSMEs from anywhere in the world to 
take ownership of their international strategies by 
completing an ‘Export Action Plan’, using Open to 
Export’s (OTE) online planning tool.  
 
After a thrilling showcase final at the WTO Public 
Forum in Geneva - in which the year’s best ‘Export 
Action Planners’ pitched to an expert panel of 
judges for the chance to win a $5000 cash prize - 
Dytech Limited, a Zambian honey producer, were 
named as winners of the inaugural international 
competition. 
 
Dytech Limited impressed the judging panel with their broad product range, 100% natural production processes, and 
its social impact in training highly skilled beekeepers in Zambia, 40% of whom are women. Two runners up – Hot 
Mama’s Belize (pepper sauce producers) and Lhamour (skincare products from Mongolia) - also won free 
membership with the International Chamber of Commerce. 
 
The IOE&IT had received export plans from all over the world, with the finalists coming from Peru, Vietnam, Algeria, 
Zambia, Belize, Mongolia, Macedonia, Trinidad, Armenia, St Kitts, Jordan and the UK. Overall, the IOE&IT reached 
SMEs in at least 74 countries during the awards initiative, showing that it is leading the way for a more outward-
looking Global Britain. 
 

The judging panel consisted of Yi Xiaozhun (Deputy Director 
General of the WTO), Chris Southworh (Secretary General 
of ICC UK), Arne Mielken (Young President of the IOE&IT), 
Nicholas Niggli (Director General for Economic 
Development, Research and Innovation, Republic and State 
of Geneva), and Shaun Lake (Senior Adviser: E-Learning at 
the International Trade Centre). The final was compered by 
Director General of the IOE&IT, Lesley Batchelor OBE. 
 
The final took place at the WTO Public Forum - the WTO’s 
largest annual outreach event, providing a platform for 
participants to discuss the latest developments in world 
trade and to propose ways of enhancing the multilateral 

trading system. Throughout the Forum, the IOE&IT and OTE ran a stand promoting the competition finalists, 
including samples they had bought from all over the world. 
 
The stand showcased the businesses of each of the finalists, with samples on show including Vietnamese and 
Mongolian natural soap products, Scottish marine biology inspired fashionwear, Algerian chemical-free pesticides 
and rodenticides, and Andean beauty salt products. From further afield, finalists also pitched Armenian wines, 
Macedonia caviars, Belizean pepper sauces, Jordanian tote bags manufactured by Syrian refugees, Trinidadian vinyl 
clocks, and food-inspired beauty products from St Kitts. 
 
Throughout the Forum the OTE Awards stand was a busy hub of inspiration and discussion, with each of the 
attending finalists meeting with international businesses, media, governments, and trade support organisations. 
 



 WTO Deputy Director-General Yi said: 
 
"I would like to congratulate the Institute of Export and 
International Trade on the completion of their project. Developing 
the skills of SMEs and giving them the necessary guidance is 
essential if we want them to increase their participation in 
international trade. I would also wish to congratulate all the finalists 
for the great ideas they have presented today." 
 
Chris Southworth, Secretary General of ICC United Kingdom, said: 
 

“Making world trade more inclusive means enabling more SMEs to trade — like the 12 finalists of this International 
Business Award — and expand into global markets. In helping SMEs design and implement global growth plans, the 
Institute of Export and International Trade is playing an important role in bringing the indisputable benefits of open 
trade to a wider cross-section of companies and workers. Congratulations.” 
 
Lesley Batchelor, Director General of the IOE&IT, said: 
 
"Running this competition and working with inspiring MSMEs from around the world has been both humbling and 
truly inspirational. Thank you to the WTO and ICC for supporting it." 
 
Arne Mielken, Young President of the IOE&IT, said: 
 
“We are deeply honoured by the confidence the WTO and ICC have placed in us, enabling us to make a practical and 
tangible contribution towards more inclusive trade. We’ve been delighted to work with the WTO on the Open to 
Export International Business Awards with the honour of hosting the final at this year’s WTO Public Forum. We are 
proud of the achievements of our finalists, who are a shining light for MSMEs around the world. The future holds 
bright for all of our contestants today, who have shown the impact that technologies like our 'Export Action Plan' 
tool can make towards increasing trade from all places and from business of all sizes.”  
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 
The World Trade Summit brings together some of the most knowledgeable and influential speakers on the key issues 

that impact on international trade. This year we are delighted to have a fantastic line-up of speakers including 
Baroness Fairhead CBE, Minister of State for Trade and Export Promotion, and Louis Taylor, Chief Executive of UK 

Export Finance. 

 
The event is FREE to attend, but places are limited 

 

REGISTER NOW 
 
With thanks to our event partners: 
 

 

Join us for the IOE&IT World Trade Summit 2018 
 

‘Roadmap to Success’ 
 

Bush House, London – 1st November 2018, 1:30pm to 6:30pm (followed by drinks reception) 

Part 1 - Research led 
 

13:30 Coffee and registration 
 

14:00 Opening speech – Lesley Batchelor OBE, Director General of the IOE&IT and 
Karl Trumper, Barclays Head of Trade & Working Capital UK 
 

14:20 Baroness Fairhead CBE, Minister of State for Trade and Export Promotion 
 

14:35 Barclays in partnership with The Policy Institute at King's College London, 
launch their latest research paper ‘Removing barriers to export growth: Regional 
and sectoral perspectives’ - Mark Kleinman, Director of Analysis and Professor of 
Public Policy at King’s Policy Institute  
 

14:50 Audience Q&A session 
 

15:10 Break and networking 

 
Part 2 - Practical support to UK corporates 
 

15:35 Dr John Llewellyn, Partner - Llewellyn Consulting 
 

15:55 Panel discussion – Roadmap to Success 
Moderated by Russ Grazier, Barclays Head of ECA and Trade & Working Capital 
(London)   
Panellists: 
• Martin Dubbey, Managing Director - Harod Associates 
• Richard Morley, Customs Manager - Grant Thornton 
• Toni Allen, EMEA Marketing Director - BSI Group 
 

16:45 Break and networking 

 
Part 3 - Geopolitical perspective 
 

17:00 Exporter Case Study: Nick Ravenhall, Global Head of Sales - Atom Brands  
 

17:20 Louis Taylor, Chief Executive - UK Export Finance 
 

17:40 Panel discussion - Trade Wars & Free Trade 
Moderated by Will Hobbs, Head of Investment Strategy - Barclays 
Panellists: 
• Chris Southworth, Secretary General - International Chamber of 
Commerce UK 
• Jessica Gladstone, Partner - Clifford Chance 
• Nick Ravenhall, Global Head of Sales - Atom Brands 
 

18:20 Closing remarks – Lord Green of Hurstpierpoint 
 

18:30 Networking evening and drinks 

 

https://www.export.org.uk/events/EventDetails.aspx?id=1145764&group=


Forthcoming training courses

 
 

 
No matter what level you are at, our courses will give you the skills and expertise you need 
to gain a competitive advantage in the challenging and complex world of international 
trade. 
 
07/11/2018   Post Brexit Planning Workshop – London – Fully booked! 
 
08/11/2018   UK & US Export Controls: a basic understanding – London 
 
08/11/2018   An Introduction to Exporting – Manchester 
 
13/11/2018   Introduction to Importing – Manchester 
 
14/11/2018   Letters of Credit – London 
 
14/11/2018   Advanced Importing – Birmingham 
 
21/11/2018   Post Brexit Planning Workshop – Birmingham 
 
22/11/2018   Advanced Exporting – Manchester 
 
28/11/2018   Customs Procedures and Documentation – London 
 
28/11/2018   Introduction to Importing - London 

 
See our full training calendar at www.export.org.uk/coursecalendar 

 
 

https://www.export.org.uk/events/EventDetails.aspx?id=1035228&group=
https://www.export.org.uk/events/EventDetails.aspx?id=1035709&group=
https://www.export.org.uk/events/EventDetails.aspx?id=1032842&group=
https://www.export.org.uk/events/EventDetails.aspx?id=1143798&group=
https://www.export.org.uk/events/EventDetails.aspx?id=1035691&group=
https://www.export.org.uk/events/EventDetails.aspx?id=1145265&group=
https://www.export.org.uk/events/EventDetails.aspx?id=1147271&group=
https://www.export.org.uk/events/EventDetails.aspx?id=1032809&group=
https://www.export.org.uk/events/EventDetails.aspx?id=1148746&group=
https://www.export.org.uk/events/EventDetails.aspx?id=1153588&group=
http://www.export.org.uk/coursecalendar


 
World Trade Summit: Making the Case for Export with Dr John 

Llewellyn  

This is an interview with Dr John Llewellyn, Partner at Llewellyn Consulting. John will be speaking at the World Trade 
Summit in London on November 1st. You can sign up to it here. 
 
What will you be talking about at the World Trade Summit this 
year? 
Given the event is being run by The Institute of Export & 
International Trade, you could say the secret is in the name! Yet I 
don’t see the strong arguments for exporting being very widely 
understood, let alone strongly made, whether by businesses or 
beyond. 
 
One hears the argument that exports are good – or “great” to 
borrow government terminology – but there are a number of 
strong reasons why exports are so important for firms and 
necessary for the economy. I thought it would be a good idea to 
talk about these, in straightforward language that businesses attending can readily appreciate. 
 
What are the main economic arguments in favour of exporting? 
For one, exports are a source of demand that augments the demand in the home market. 
 
Second, exports are also a key source of foreign-currency revenue that allows us to import things that we cannot or 
do not make at home. 
 
That’s only part of it though. Another hugely important dimension is that exporting provides businesses with access 
to a bigger market – and this applies to everyone, even those with the largest domestic markets ‒ the Americans, 
Europeans, and Chinese. Given that exporting is important even for them, think how important it is for countries, like 
the UK, that have much smaller home markets. 
 
By enabling producers to sell into a market that is way bigger than their domestic one, they gain economies of scale 
in production. That has constructive consequences for labour productivity, and thereby for real wages. If you think 
about the large-scale, high productivity, high-wage auto industry, for example, the virtuous link between large 
(foreign) markets and high (UK) wages is self-evident.  Not surprisingly, the international evidence is that exports and 
business investment are closely correlated. 
 
Another element is that when international firms establish themselves in the UK, they not only bring in investment, 
including importantly new technologies, they also provide increased market access abroad. 
 
And there are further reasons too why exporting is so important. While firms individually do not always like 
competition, there can be little doubt that consumers (as well as all firms that buy inputs) benefit enormously from 
vigorous competition in markets; and the international trading system, with its current openness to exports and 
thereby imports, plays a large part in ensuring that competition endures. 
 
UK companies, previously, would have been termed as ‘Europeans’, in the sense you alluded to. We still don’t know 
what Brexit will look like, but how much of a shock will it be not being part of the European market? 
The first shock is the reduction in export volume, relative to what would have happened otherwise. That results in a 
reduction of the demand for goods and services, and thereby in GDP and then tax receipts. Governments always say 
that they are cash-constrained, but future UK governments most certainly will be. The UK has now been through ten 
years of austerity, and public expenditure now accounts for its lowest proportion of GDP for many decades. There is 
bound to be pressure for public spending to rise; indeed that is already evident. With key  institutions, including the 
NHS, the armed forces, and the police now particularly constrained, any further period of slow tax receipts is likely to 
prove particularly serious. 

https://www.export.org.uk/events/EventDetails.aspx?id=1145764&group=


 
The UK is an island and an export-import economy. To what extent will Brexit change the overall economic 
structures of the UK? 
Any Brexit is inevitably going to change structures to some extent; and in some cases not necessarily for the worse. 
The UK will likely have a proportionately smaller financial sector than it has at the moment, which may or may not 
be a good thing. There are serious economists who think the financial services sector in the UK is too big in relation 
to its GDP. For example, as measured by bank assets, the size of the banking sector is about five times GDP, which is 
the biggest ratio anywhere bar Hong Kong and Singapore. This makes the UK vulnerable to periodic banking crises, 
and thereby poses a risk to the public finances. 
 

Agricultural policy will inevitably be different from how it has 
been these past forty-odd years, though is impossible to know 
how it will change until the government spells out its agricultural 
policy in full detail. This could be a difficult area. The notion that 
the UK is going to sign trade deals with New Zealand and Australia 
is a difficult one to fully fathom because what they want is more 
access to the UK market, which is not necessarily what the UK 
farmers want. 
 
Brexit will probably not be too disruptive for anyone exporting 
knowledge-intensive products, such as researchers designing 
microchips for instance. But firms that manufacture things will 

suffer – some already are ‒ because Europeans are already starting to source from alternative suppliers who are on 
the Continent. Much will depend on the precise Brexit deals that are ultimately struck. 
 
In terms of manufacturing, I doubt that the UK will end up in a situation where automobiles, for instance, will not be 
produced in this country at all, because the government is determined to preserve that industry. However, the 
industry may well not get the new investment that would have come in had the UK remained a part of the EU ‒ for 
the fundamental reason that it is the EU market, not the UK market, that is the big prize market for the auto 
companies. 
 
Supply chains, which are a central feature of the modern world, and which do not seem to be fully understood in the 
policy world, may well be a particular challenge, particularly in mass-production activities. Introducing any friction is 
bound to imply costs. In other words, Aston Martin and Morgan will probably be hurt less than Jaguar Land Rover, 
Toyota, and Nissan. 
 
What can the UK do to make itself an attractive proposition to markets around the world after Brexit? 
Most fundamentally, firms need good information on what the world demands, and then must produce these goods 
and services at high quality and a competitive price. 
 
In part this is a cultural matter. In Germany for example, exports are widely considered to be a, quite possibly the, 
superior form of demand. It is not obvious that that is the case in the UK. 
 
There are many things that could be done to boost UK exports. From the perspective of a business, it is necessary to: 
go on trade missions to tell people what you do; receive good support from the UK government, including from a 
website that lays out all that is on offer – something the UK is not great at compared with, say, the Australians. 
However, much of what businesses need to do however is just hard graft. 
 
On the political level, discussions need to be had about where there are opportunities, but this is not always easy. 
Each country has its agenda. India, for example, wants its people let into the UK, but the UK is not keen on this. 
Australia and New Zealand want to export more agriculture, but the UK’s farmers do not fancy this. Meanwhile, the 
EU, and thereby the UK through the EU, already has a fairly comprehensive agreement with Canada, and it will not 
be easy for the UK to better that, at least for some time, once it is on its own. And much the same applies to trade 
with other countries, including Japan, where the EU has just signed a rather far-reaching trade deal. 
 
 
 



Where do you see opportunities in Brexit? 
I don’t really see why any large sector will profit from Brexit much more than it would have done before, at least for 
an extended period. Certainly I don’t buy the argument that the UK has been seriously held back by the customs 
union: one only has to look at Germany, which way outperforms the UK in many product areas, and not least in fast-
growing markets, including China. 
 
Some sectors may do relatively well, of course. Provided they are not hamstrung by disruptions to supply chains or 
access to skilled foreign labour, the computing and software companies will probably flourish, because the UK has a 
niche there. In the space area too – particularly in small satellites and small space vehicles, where the UK has an 
unsung but impressive industry – the UK ought to do well, though not obviously better than it would have done 
anyway. There will be other areas too, of course, though it is not always easy to predict. The UK will probably always 
be good at services including education and tourism. 
 
It is probably manufacturing about which the UK should be most worried, not least because manufacturers need to 
be near their market, and the UK is in the process of creating a degree of separation between itself and its largest 
large market.  And everyone knows the importance of the adage “Buy in your language, but sell in theirs”. British 
strengths however do not tend to lie in foreign language skills. 
 
The theme for the summits has been planning a ‘Roadmap to Export Success’. How important will it be for UK 
exporters – particularly manufacturers – to plan for the challenges ahead? 
In truth, a lot of small firms really do not think about this ‒ mainly because it represents such a major task. Exporting 
is not as obvious a process for UK companies as it is for those on the continent; and a cultural element comes into 
play here too. 
 
The government and The Institute of Export & International Trade certainly have a job on their hands to beat the 
drum about exporting. And this message should not just be about exporting being good for the country: it needs to 
be presented as an important (in some cases a potentially life-saving) source of demand for companies that will 
initially see lower demand after Brexit. 
 
There are plenty of markets out there, and companies can in principle sell into them. But it is not easy, and it 
requires some investment – firms have to send people abroad and pay for hotels, travel and all that. All that 
amounts to a significant up-front outlay. But, to repeat, there is a lot of demand out there in the world, and there 
will be rewards for those firms that go out there to find it. 
 
In terms of spreading information about exporting, how important are events like the World Trade Summits? 
They are extremely important. I get told that time and time again. It is necessary to get as many people rubbing 
shoulders as possible. They have to hear from one another’s experiences about what works and what doesn’t work. 
They have to hear about experience in different markets. It has to be the case that swapping stories, experiences, 
and wisdom gained is a good idea. 
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Upcoming Webinars 
 

 
Open to Export is a free online information service from The Institute of Export & 
International Trade, dedicated to helping small businesses get ready to export and expand 
internationally. 
 
Open to Export offers a comprehensive webinar programme covering all aspects of 
international trade. 
 
Upcoming webinars: 
 

 
November 
 
A simple guide to raising export finance using the value of your invoice – 27 November 
REGISTER NOW 
 
December 
Buccaneer’s Guide to Export Success – 14 December 

 
 

View past webinars here 
 

Visit today at opentoexport.com  
 
 
 
 
 
 
 
 
 
 
 

https://register.gotowebinar.com/register/2875806041847433987
https://opentoexport.com/blog/the-2018-webinar-programme/
https://opentoexport.com/


Coventry World Trade Summit – 21st November 2018 
9.30am to 1.15pm followed by a light lunch & networking 

 

 
 

ROADMAP TO SUCCESS - It's easy when you know how 
 

International markets offer huge opportunities for UK businesses. Selling internationally is very complex 
but – as with most things – easy with help and appropriate training. 
 
Aimed at businesses in the West Midlands who are currently working in international trade or looking to 
expand overseas, the Summit will examine the issues and opportunities in accessing new markets. 
  
Speakers to include: 
 

• Laura Vanstone, Sales Manager - SimplyVAT 

• Dr Frank Levene, UK & European Head of Business Development – Avitus Group 

• Mohamed Althaf, Director – LuLu Group International 

• Roger Kagan, Director – Dangerous Goods Safety Advisers Ltd 

• Gary Baylis, Managing Director – Export Access Ltd 

• Jane Cooper, Export Finance Manager – UK Export Finance 

• Shakil Ahmed MBCS, Senior Stakeholder Manager – HMRC Customs Transformation 

• Ian McKinney, Senior Account Executive – Gallagher Insurance 

• Adam Taylor, Senior Manager – Grant Thornton UK LLP 

 

This event is FREE for all to attend, just register your place 
 

 
To be held at International Manufacturing Centre (IMC) Auditorium, 

University of Warwick, Coventry CV4 7AL 

 
With thanks to our event partner: 
 

  

https://www.export.org.uk/events/EventDetails.aspx?id=1072444&group=


 
 
 
 
 
 
 
 
 
 
 
 

ScotExport, Scotland’s flagship exporting event, is coming back to Glasgow.  Whether you’re new to 
exporting or already trading overseas, ScotExport brings together the experts, advice and knowledge 
sharing you’ll need to grow international sales.   
  
An event for new and experienced exporters.  
This year the red ‘Get Set’ stream of sessions is specifically for new or early stage exporters. The green ‘Go 
Global’ stream is for those companies already exporting. With a range of experts on hand in the Delegate 
Hub to offer advice and support, we’ll also ‘connect’ you to the right information, insights and advisors to 
help you take the next steps on your exporting journey. 
  
Sessions include: 

• Selling internationally 101: How to sell to your first market 
• The power of networks in building your global business 
• Targeting success: The essentials of exporting to the Nordics 
• Winning contracts in the Middle East including Expo2020 
• Getting prepared for Brexit: Accessing EU and global opportunities 
• Ecommerce and selling online internationally: A hands-on guide 
• Pitch perfect: How to innovate and get noticed in a global crowd 
• Doing Business in Italy 

  
Confirmed speakers include: 

• Dougal Sharp – Innis & Gunn 
• Robin MacGeachy - Peak Scientific 
• Laura Birrell – Sticky Heelz 
• Chris Palmer – The Weir Group 
• Mary Kernohan – SnapDragon 
• Jamie McGowan - Essence of Harris 
• Lynne Jhangeer – LINIAN 
• Greg Muir -  Ooni 
• Stewart Argo – Weber Shandwick 
• Abdul Mann – Morgan Goodwin 
• Lesley Batchelor - Institute of Export and International Trade 
• Al Conroy – Freeze Pro Shop 
• Jackie Thoms and Jane Sewell – HMRC 
• Plus key market experts from Scottish Development International (SDI)  

  
To find out more and register for this event, please visit www.export.scot  
 
 
 

 

http://www.export.scot/


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.bibbyfinancialservices.com/sectors/export

